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Inspired by the work of Paula Scher on the Public Theatre
and We Are Collins on the SF Symphony branding, this
idea explored the creation of unique branding identity
for an elevated movie theatre. The Grandeur Theatre
experience is similar to a night on Broadway or a night
at the orchestra.

The objective was to create an elevated movie experience
and connect what people love about the atmosphere of
the theatre with the nostalgia and comfort of the movies.
This is more than just movies and popcorn; it is a whole
luxurious experience.

Cinematheques are sources of history. They house film
archives, artifacts, and exhibitions. There are only seven
cinematheques in the United States. Grandeur creates a

whole new cinematheque experience. The concept was
to take visitors on a trip through time. Timeless classics
are featured with new themes and displays throughout
the year. Guest would enjoy the cinematheque museum,
classic films, and a fine dining restaurant experience.

Grandeur is the marriage of historical elegance and
cinematic bliss. The interior of this theater was designed
to feel like a museum. Opposite to a traditional theatre,
the light, airy, and elegant nature of the theatre position
the brand as a luxury experience to the guests. The
ornamentation was also meant to mimic the detail of a
grandfather clock.
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IRON CROSS EXPLORATION IRON CROSS EXPLORATION
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TYPE STUDIES + PAIRINGS

Explore

Niagara

More than just movies
Utopia STD

Tur, tem res et alibus enihil modis si nis max-
imil esedi duntium late latiis es autam ea net
mod ellaut vel iliaepudi rem cupta doluptuscit
volorruptat ent mi, cus et, cusam faccum ipis
sinulla voluptatas et, eseque natem aute max-
imin tioressum quod es aliquibus, occus eicita
volorpor aut eum sedicienimin nus derferis
enit et ulpa cone quiae ex eossita porerrum qui
andi debit est ipic tet veribus eiuritatem eve

Utopia STD

i

More than just movies

Bookmania

Ainsdale

Tur, tem res et alibus enihil modis si nis max-
imil esedi duntium late latiis es autam ea net
mod ellaut vel iliaepudi rem cupta doluptuscit
volorruptat ent mi, cus et, cusam faccum ipis
sinulla voluptatas et, eseque natem aute maxi-
min tioressum quod es aliquibus, occus eicita
volorpor aut eum sedicienimin nus derferis
enit et ulpa cone quiae ex eossita porerrum
qui andi debit est ipic tet veribus eiuritatem

Bookmania

Explore

Bookmania

More than just movies
Litania

Tur, tem res et alibus enihil modis si nis maximil
esedi duntium late latiis es autam ea net mod ellaut
vel iliaepudi rem cupta doluptuscit volorruptat ent
mi, cus et, cusam faccum ipis sinulla voluptatas et,
eseque natem aute maximin tioressum quod es aliqui-
bus, occus eicita volorpor aut ecum sedicienimin nus
derferis enit et ulpa cone quiac ex eossita porerrum
qui andi debit est ipic tet veribus ciuritatem

Garamound Premier Pro

Explore

LTC Broadway

Tur, tem res et alibus enihil modis si nis maximil
esedi duntium late latiis es autam ea net mod
ellaut vel iliaepudi rem cupta doluptuscit volor-
ruptat ent mi, cus et, cusam faccum ipis sinulla
voluptatas et, eseque natem aute maximin tiores-
sum quod es aliquibus, occus eicita volorpor aut
eum sedicienimin nus derfe
quiae ex eossita porerrum qui andi debit est ipic
tet veribus eiuritatem

Bodoni URW

s enit et ulpa cone

%éomg ‘Welcome WELCOME WE[[:I]ME

Origins

Your cinematic adventure
begins here!
Bodoni URW

Bookmania Black Italic

Boucherie Block

Abolition

LOGOTYPE EXPLORATION

GRANUEDR
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CHOSEN TYPE PAIRING

While doing my type studies and pairings, | started working
on the logo as well to eliminate the typeface that would
be used in the logo and find one that complemented the
inside. Once | settled on this type pairing, | had to revisit
my logos to ensure that the final product looked unified.

WELGOME

Abolition

%M//’ crnernalic &zw(mfwe /77%“ éfﬂﬁ/

Origins

Tur, tem res et alibus enihil modis si nis maximil
esedi duntium late latiis es autam ea net mod
ellaut vel iliaepudi rem cupta doluptuscit volor-
ruptat ent mi, cus et, cusam faccum ipis sinulla
voluptatas et, eseque natem aute maximin tiores-
sum quod es aliquibus, occus eicita volorpor aut
eum sedicienimin nus derferis enit et ulpa cone
quiae ex eossita porerrum qui andi debit est ipic
tet veribus eiuritatem

Bodoni URW

CALL OUT TEXT
Brothers OT

LOGO EXPLORATION: TOP CHOICES
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ALTERNATIVE TYPE PAIRINGS
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COLOR PALETTE EXPLORATION

INITIAL COLOR PALETTE

ALTERNATIVE OPTIONS

COLOR PALETTE EXPLORATION
CHOSEN COLOR PALETTE

TESTING CONTRAST

CHOSEN COLOR PALETTE
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IRON CROSS EXPLORATION IRON CROSS EXPLORATION
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IRON CROSS EXPLORATION
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IRON CROSS EXPLORATION
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INSIDE

EXPERIENCE GUIDE

THIATINS

BLETAURANT

THIATIAS
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LOGO SYSTEM (WIP)

BLACK & KNOCKOUT

Wil
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COLOR
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APPROVED BRAND COLORS
#D9D6D2
RGB 217,214, 210
HSV 34,3,85
CMYKO, 1,3,15
LAB 86,0, 2
#8C7158
b peersay ure enfy stk sbeul wiliat e has s RGB 140, 113, 88
Thar snaives e fike ant fugitsnty s i e HSV 29, 37, 55
in s e that fhere f sinygedy ot el Hime in CMYKO0, 19, 37,45
river Mt v foo v o7 alY, LAB 50, 7,18
: F:
—anr)’.@«y'Rﬂ/m #594838
RGB 89,72, 56
HSV 29, 37, 35
CMYK O, 19, 37, 65
LAB 32, 5,12
#0D0000
RGB 13,0,0
HSV 0, 100, 5
BACK CMYK 0, 100, 100, 95

LAB1,3,1
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The Grandeur Theatre logo can be presented in any of our
approved brand colors. Black or white is also acceptable.
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LOGO SYSTEM (WIP)

The clear space around the brand logo prevents competing
elements form intruding on the brand integrity. The full
width of the capital G demonstrates the clear space that
should be maintained when the logo is used.

22

CLEAR SPACE

il )¢

CLEAR SPACE

¢

The clear space around the brand logo prevents
competing elements form intruding on the brand
integrity. The full width of the capital G doubled
demonstrates the clear space that should be maintained
when the logo is used.

LOGO SYSTEM (WIP)
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LOGO UPDATED BASED ON CLASS FEEDBACK

il D¢
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The secondary typeface for the logotype was changed from Cq

e

I H E A T R

ntralto Big to Condor to allow for greater readability at smaller sizes.
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LOGO SYSTEM (WIP)

BLACK & KNOCKOUT

CRATDEIA CRANDEDS
CAANDELR AT

APPROVED BRAND COLORS

#594838

#0D0000

RGB 13,0,0

HSV 0, 100, 5

CMYK 0, 100, 100, 95
LAB1,3,1
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= Lﬂn "ﬂ{uﬂ Lﬂ" “ﬂ£“ﬂ
HSV 29,37, 35
CMYK 0, 19, 37, 65
LAB 32,5, 12
. I H E A T R E T H E A T R E
presented in any of our

LOGO SYSTEM (WIP)

MINIMUM LOGO REQUIREMENTS

oI

LAANDEDY

TTTTTTT

180 px or 2.5 in

To maintain readability in print and digital
environments, the logo appear no smaller than
180 pixels or 2.5 inches in width.



LOGO SYSTEM (WIP)

LOGO TYPEFACES

CANDELN

26

ABLDERHINLMNDRORSTOVIURY

apitol

ABCDEFGHTJKLMNOPQRSTUVWXYZ
Condor Regular

Capitol and Condor Regular are the only two typefaces
that should be paired to form our logotype.

LOGO SYSTEM (WIP)

LOGO USAGE DON'TS
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Do not warp the logo by Do not obscure the readability of Do not use the logo outside of Do not minimize below the
stretching in an attempt the logo when placed on a photo. the approved brand colors. Do not rotate the logo. approved minimum size.
to resize.

T H E A T R E

Do not add drop shadow.
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